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Chapter 7 J UEL|

1. Explain AIDA for writing ads

2. Differentiate between public relations,
promotion and advertising

3. Differentiate between institutional al
merchandise ads

4. Explain various marketing media
5. Discuss ad budgets and legal constraints

6. Describe use of brochures and presentation
D00KS

/. Discuss servicing the listing: open houses and
promotions




A. THE AIDA APPROACH TO ADVERTISING
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FUNCTIONS OF ADVERTISING

ADVISE POTENTIAL BUYERS OF
PROPERTIES

COMMUNICATE AVAILABILITY OF
SERVICES

ENCOURAGE SELLERS TO LIST
INCREASE NAME RECOGNITION

EDUCATE PUBLIC, CORRECT
MISCONCEPTIONS

RECRUIT NEW SALES ASSOCIATES

SHOW SELLER YOU ARE TRYING TO SELL
PROPERTY

IMPROVE STAFF MORALE
MAKE THE PHONE RING!!




B. DISCLOSURE OF LICENSE

INDENTIFICATION NUMBER
Senate Bill 1461 Effective 7/1/09

Requires DRE License Number on the Following:
Purchase contracts
Business cards
Stationar
Advertising fliers

Materials Designed to Solicit the Creation of
Professional Relationships with Consumers

excludesAdvertisements in Print Electronic Media as Well
as For Sale Signs

Pg 74-75




C. DEFINITIONS AND
EXAMPLES

Public relations
IS free

Advertising
IS expensiv
Websites
most brokerages today have them.

Promotions
are less dire




IMAGE ADVERTISING

for Public relationsAdvertising& Promotions

“WELCOME MAT"” ADS
TESTIMONIALS
PROFILES OF SALES ASSOCIATES

EMPHASIZE DIFFERENCE IN
SERVICE/PRODUCT

DESIRED OUTCOME




¢ D. Institutionalvs. Merchandise

the Madison Avenue approa#franchises)
— Is for non-specific institutionaldvertising

Merchandise advertising
— Is for a specific product/property.
Most property sells not because
advertising but due to:
— Sign

— Personal contacts

— Flyers
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INSTITUTIONAL
ADVERTISING

Definition: Advertising that promotes a
firm’s name rather than a specific product.

WAL*MART /2

ALWAYS LOW PRICES




' 1. Internet

1. Web sites

2. Home Page
3. E-mall

2. videosof listings

= 4 3. newspapers
W od 4. Radic, Television (Cable
5. Magazines

ffA\“ 6. Use of cards and stationery ~\-

—

B\ 7. Signs \’@
8. Promotionagimmicks--“give-av/ay

| 9. Brochureor special publications
7, 10. Direct mail
i 24 11. Outdoor Pg 77
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Considerations

set upcosts to originate marketing efforts
placemehcosts for ongoing advertising
size of the audienc

natureof your target market
co-oppossibilities with others
discountwith multiple ads

be original
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PURPOSE for ADVERTISING

Super attention getters !
Holiday “tie ins”

Special day “tie ins”
“Demonstrable” difference adggi
“Give away offer” ad

appy
§ﬁ< {Hﬁl((‘s
Ghit ()2\7'\(
This home IS the pot

of gold at the end of
the rainbow




Happiness
Love

Pride of Ownership
Succes
Elegance
Independence
Escape
Fear




F. Budget Considerations

Prepare a business plan
— Annualmarketing plan
— Monthly advertising plan

Planninc

— Short term 'ﬁh
— Long term Eh
Goal setting -~
— Accounting

— Responsibility



Legal Constraints

Code of Ethics |

— False advertising
— Misleading words
— Deception

— Bait & Switch

— Requires permission
of the owner or age

Business and Professionr
Code

Real Estate Commission
Requlations

Fair Housing Laws



Federal Law

Truth-in-LendingAct (TILA)
Regulation Z

B! TRIGGER WORDS/PHRASES

 Amount of down payment

 Number of paymen

 Amount of each installment payment
 Due dateof payments

 Amount of financing charge

 Annual percentage rate (APR

 Term of loan with due date of loan payoff
 That there is NO charge or costs




CLASSIFIED ADVERTISING

 Headlines
e Grab Attention
» Motivate Prospect to Read Ad
« Create Visual Image
« Make Consistent with Copy
« Copy
« Motivate Reader to Call
e Should Include
* Price
» Size of Lot
e Square Footage
« Convenience to Schools, Churches
» Be Descriptive, Persuasive, as Well as Factual
» Closing
« Call for Action
« Convey a Sense of Urgency
 Layout

o Advertising 3-4 Properties at a Time Gets Better Results Shragie
Ads




DISPLAY ADVERTISING

e Headline: Grabs Attention

e Visualization:
 Photos: More Objective, Believable
« Drawings: Use When Building Under Construction

« Layout: Devices to Attract Attention

« Advertising -4 Properties at a Time Gets Bef
Results Than Single Ads

@A . size

« Type Styles
Color and Reverse print *
Patterns, Textures
Insets, Borders
Feature Indicators




| DISPLAY ADVERTISING ony
 Copy

[: « Focus on Benefits

 Make Most Important Point First

« Make it Look Inviting
 Easy to Read Type
* Indent Paragraphs
e Bold Lead:

* Underline, White Spac
Italics, Designs, Color

e Short Line Length
 Numbers, Bullets
e Closing
 Return to Main Point
« Call For Action




G. PERSONAL BROCHURE
PRESENTATION BOOK

 Promotionaltems
 Photos

 Personal Brochure
e Presentatiomook

e Mission statement
e Credentials
 Awards and talents




Presentation Book

« Samples of Newspaper Articles
e |nstitutional Advertisement for firm
» Classified and Display advertising
 News releases & promotions
* Photo(s) of licensee

« References from satisfieclients
e List of properties SOLD
o List of office listing
 List of properties available for the seller to BUY

e Referral Form




H. MARKETING THE Listing

41 PURPOSE: From listing to accepteffier, communications

” ! with your seller & with buyers ]

\ ) sYard Sign — FOR
. £ «#1 source of buyers SALE
. e
\

W 24 MLS Listing
~ ¢ YT ‘remarks”section

. ¢ [liers ﬁ
, OPEN
Caravan H USE

o Office Caravan
e MLS Caravan

: 'Open House



Marketing tool

« MLS entry

e “remarkssection

(I} * Insure that the data facise:
' . Accurate

« Correctly entered into the compu
« Placed in appropriatgroperty section

& . Compare remarks of comps
 Make your property stand out




COMMUNICATIONS

Have the seller participate in selling

Ask seller their favorite property feature
Have selleinitial or sign ads, flyers, €
Encouragingseller to write ads

Have seller initial the MLS printout sheet
Involve the seller to find fresh words
Have flyers at the property




Reasons to Use

a Specialist

INCTd>OUII>S WJ TISTC
o a Specialist

Formul-§8

Accomod-8

Educ-8

Cooper-8

Loc-8

Appreci-8&8

CRS
Certified Residential Specialist

For more information on the CRS Designation or the RS Council, call 800/462-8841.




MINI COMYENTION
cENTER wvith
MAXI APPEAL

EXCELLENT LOCATION
TRI DISTRICT COMERCIAL AREA

Assewmbly and Dining Capabilities

5200 SO FT

CENTURY

BN ABUNDANT PARKING LOT
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5725 000
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A Definite Winner! 48

This is Home! 8
9164 Mel Dar, Downey ¥

Oniginal swnews have given
bets of TLC!

* 3 Bedrooms

* Master Bedroom has
Private 3/4 Bath with Dressing Area

* Cozy Den with Corner Fireplace is 15 x 17, has Open Beams
and Open Floor Plan. Opens onto 2 Patios and Secluded
Backyard with Block Wall Fence

* Kitchen has been Upgraded with Lovely Natural Cabinets,
Garden Window and Lots of Storage. Stove & Refrigerator
Stay (not guaranteed.)

¢ Square Footage: 1,436 ~ Lot: 68 x 110

* Double Attached Garage with Laundry Faczlmes

* New Paint

* Great Downey Schools ~ Gallatin, Griffiths & Warren

For More Information Please Call

Connie Alden

Broker-Associate/Notary
Multi-Million Dollar

Top Producer - 1991
Red Carpet - Jervis Realty & Co.
10840 Paramount Blvd., Downey, CA 90241

Bus: (310) 869-7371 o res: (310) 928-9501 » Pager: (310) 492-0844

Each Red Carpet Office is Independently Owned & Operated.

Beautiful View !
Three Bedrooms
Two & 1/2 Baths
Quiet Cul de Sac

Country Kitchen
Terrific Schools
Close to Freeway
Three Car Garage
Automatic Sprinkers

Sellers anxious to move!
Out of State Transfer!
New Paint & Carpeting
Hardwood Flooring
Professionally Decorated Throughout

Call Your Area Specialist Today for a Tour

Agent Name

Sales Associate
ACS Systems Realty
Costa Mesa
714-755-7550

SN

$223,995 (1



















I'M PLAYING MY
FAVORITE SONG

"GOING HOME"

N



