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A. Instructor/Contact Info. Roberto C. García- rcgphi@gmail.com , 
rogarcia@elcamino.edu .  

B. Required Text. Randy Firestone. Critical Thinking and Persuasive 

Argument- On What Really Matters: Politics, Morality, Money, 

Religion, and More  (4th ed). 

C. Description. This course will include: logical analysis of language 

and critical evaluation of arguments in everyday language; survey 

of deductively valid and invalid argument forms; rudiments of 

inductive logic and scientific reasoning; and informal fallacies. 

Students will develop analytical, critical, and 

information-literacy skills necessary for writing an academic 

paper containing a well-supported argument. 

D. Course Objectives. Upon completion of the course, students will be 

able to: 

1. Identify and analyze arguments representing multicultural

views and perspectives with an emphasis on the role of

language in argumentation.

2. Analyze arguments in logical terms.

3. Demonstrate the basics of writing an argumentative essay.

4. Distinguish fact/knowledge from judgement/opinion.

5. Distinguish knowledge and beliefs obtained from sensory

evidence from both ethics and metaphysics.

6. Evaluate the credibility and effectiveness of written

argumentation in various domains of inquiry, with particular

attention to the expertise and bias of speakers and writers.

7. Evaluate the credibility of evidence source materials.

8. Locate, analyze, and synthesize sources, evidence, and reasons

in argumentative writing.

9. Analyze the written arguments of others.

10. Identify and analyze fallacies, analogies, statistics,

studies, and surveys. 

11.Interpret passages of texts, such as the Constitution and the

Bible, paying close attention to problems of context,
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translations from other languages, contradictions, and 

exceptions to rules. 

12.Analyze the myriad kinds of advertising, including being able 

to recognize and identify the fallacies, biases, and persuasive 

techniques used by advertisers.  

E. Student Learning Outcomes. Upon completion of the course, students 

will be competent in the following.  

1. SLO#1 Errors in Reasoning- Students will be able to recognize 

and evaluate both errors in reasoning, including the primary 

fallacies, and linguistic techniques used in statements and 

arguments. 

2. SLO#2 Problems in Positions- Students will be able to 

recognize and articulate problems in the positions and 

arguments of themselves and others.  

3. SLO#3 Composing Arguments- Students will be able to compose 

coherent and well-reasoned arguments, demonstrating research 

skills, and the ability to evaluate essays, studies, and 

statistical data. They will be able to analyze various 

arguments, including analogical and scientific ones as well as 

addressing counterarguments to their position.  

F. Grading. There is a total of 250 possible points. There will be 4 

tests and a final essay valued at 50pts each.  

Grading Scale: 

A (90-100%) 225-250 pts 

B (80-89.9%) 200-224 pts 

C (70-79.9%) 175-199 pts 

D (60-69.9%) 150-174 pts 

F (below 60%) 149 pts and below 

 

G. Attendance.  Students are expected to attend their classes regularly. 

Students who miss the first class meeting or who are not in regular 

attendance during the add period for the class may be dropped by the 

instructor.  Students are responsible for dropping a class within 

the college’s deadlines.  Students who stop attending but do not drop 

may receive a failing grade.  

Note: If a student is absent on the day of a test or when an 



assignment is handed out, the student is responsible for 

scheduling a meeting to make-up the exam and/or receive the 

assignment. 

H. Academic Integrity. Please consult the Student Code of Conduct.  

I. Electronics. Please deactivate all electronic devices: cell phones, 

voice recorders, laptops, etc.- unless exempt by conditions in (I).  

J. ADA Policy Statement. ECC is committed to providing educational 

accommodations for students with disabilities upon the timely 

request by the student to the instructor. A student with a 

disability, who would like to request an academic accommodation, is 

responsible for identifying herself/himself to the instructor and 

to the Office for Students with Disabilities. To make arrangements 

for academic accommodations, please contact them.  

K. Essay. The essay assignment is a large component of your grade. 

Ensure that you give it the time that it merits. We will be writing an 

argumentative essay. More information about the essay will be 

provided during Unit II, Unit III, and Unit IV. 

L. Tips for Success. Philosophy is nothing more and nothing less than 

thinking hard and thinking well about a particular subject. For 

this reason, some can find it to be a difficult discipline. It 

requires a flexible mind that applies itself rigorously. In short, it 

requires work. The following are some tips that will help you be 

successful in this course. If taken to heart, the skills learned in 

this course can transcend their usefulness to all aspects of your 

life. A resilient mind, after all, comes in handy in a relentless 

world.  

1. Reading. Reading philosophy is not like reading a novel or a 

comic. The material is usually very dense, often putting a lot 

of meaning and weight into a single sentence. The best way of 

reading philosophy is to do active reading. Read slowly, 

highlight, take notes, write on the margins, and make a 

summary of each paragraph and/or section in a reading journal. 

Active reading will ensure not only that you extract what the 

author is trying to convey, but also that when you revisit the 

material, review will be quicker and more efficient. This will 

also allow you to contrast your own views with that of the 

author’s, rather than reading your own views onto the author (a 

common mistake).  

2. Assignments. Complete your assignments with diligence. These 



assignments are all designed to ensure you a. actually read the 

material well, and b. that you grasped the view of the author.  

3. Dialectic. Discuss with your peers. Philosophy is a dialectic 

enterprise. That is to say, it’s a conversation; either a 

conversation with an interlocutor or with yourself. This will 

give you an opportunity to summarize the views of the author 

(as you understand them), as well as flesh out some of your 

thoughts on his/her view. 

4. Engage in the Class. The concepts covered in this class will 

most come to light during lecture and classroom discussion. 

Make your very best effort to not miss a single day of class and 

complete all homework and reading before class. This will make 

sure you are primed for the lecture, that is to say that you’re 

ready to do some philosophy. Pay attention, take notes, 

participate in discussion, and ask questions. That way you’ll 

get the most out of the course and out of the discipline of 

philosophy in general. Oh, and maybe some coffee will come in 

handy! 

M. Course Schedule.  
1

Unit I: Argument Forms 

Date Topic Reading 

Jan 5 Introduction to Course (Pt. I) Ch. 1 

 Introduction to Course (Pt. II) Ch. 1 

Jan 6 What is Philosophy? (Pt. I) --- 

 What is Philosophy? (Pt. II) --- 

Jan 9 Arguments Ch. 8 

 Deduction Ch. 8 

Jan 10 Induction Ch. 8 

 Validity Ch. 8 

Jan 11 Truth-functional Logic handout 

1
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 Pattern Recognition handout 

Jan 12 Formal Languages handout 

 Translations (Pt. I) handout 

Jan 13 Translations (Pt. II) handout 

 Replacement Method handout 

Jan 17 Truth-Tables handout 

 Review --- 

Jan 18 Test 1 --- 

 Truth-Tables Revisited --- 

Unit II: Fact v. Opinion 

Jan 19 Unusual and Extraordinary Claims Ch. 11 

 Economic Inequality (Pt. I) --- 

Jan 20 Case Study: Marxism Ch. 10 

 Economic Inequality (Pt. II) --- 

Jan 23 Research Basics --- 

 Economic Inequality (Pt. III) --- 

Jan 24 Religion (Pt. I) Ch. 4 

 Test 2 (Pt. I) Articles due 

Jan 25 Religion (Pt. II) Ch. 4 

 Catch-up --- 

Jan 26 Test 2 (Pt. II) Test due 

   

Unit III: Informal Fallacies 



Jan 27 Language* Ch. 3 

 Evaluating Arguments Ch. 2 

Jan 30 Fallacies of Relevance Ch. 2 

 Fallacies of Relevance Ch. 2 

Jan 31 Fallacies of Presumption Ch. 2 

 Fallacies of Presumption Ch. 2 

Feb 1 Test 3 --- 

 Writing Strategy (Pt. I): Developing Arguments --- 

Unit IV: Developing and Analyzing Arguments 

Feb 2 Writing Strategy (Pt. II): Objections Ch. 6 

 Applied Ethics (Pt. I) Ch. 7 

Feb 3 Analogical Arguments (Pt. I) Ch. 9 

 Analogical Arguments (Pt. II) Ch. 9 

Feb 6 Special Topic: Advertising Ch. 12 

 Special Topic: Statistics Ch. 5 

Feb 7 Conclusions --- 

 Test 4  

 

 


