Assessment: Course Four Column
Fall 2018

El Camino: Course SLOs (BUS) - Business Management and Marketing
ECC: BUS 11:Accounting for Small Business
Course SLOs
SLO #3 Prepare - Complete all steps
of the accounting cycle and prepare
financial statements.
Course SLO Status: Active
Course SLO Assessment Cycle: 201415 (Fall 2014), 2015-16 (Fall 2015),
2018-19 (Fall 2018)
Input Date: 01/29/2014

01/23/2020

Assessment Method
Description
Exam/Test/Quiz - Comprehensive
Problem
Given a series of transactions,
complete the following:
1. Record transactions in
appropriate t-accounts (identifying
debit/credit and +/- sides of each
account) and label with transaction
letters.
2. Foot and balance all accounts.
3. Prepare trial balance and record
on the worksheet
4. At the end of the month the
following adjustment s were
identified:
1.
Supplies remaining $147
2.
Unpaid Wages $64
3.
Depreciation of Crime
Fighting Equipment $97
Record the adjustments on the
worksheet and prepare an adjusted
trial balance
5. Complete the worksheet.
6. Prepare financial statements
7. Close the accounts for the end
of the period, prepare a post-close

Results

Actions

Semester and Year Assessment Conducted: 2015-16 (Fall
2015)
Standard Met? : Standard Met
Overall student achievement on this assessment was at
80%. A pool of 44 students completed this comprehensive
assessment. The assignment required processing
transactions, journalizing in a General Journal, posting in a
General Ledger, and proving the work with a trial balance.
This effort was followed by processing end-of-period
adjustments, preparing financial statements, and closing.
(12/14/2015)
Faculty Assessment Leader: D. Pahl

Action: As with SLOs 1 & 2,
Continue presenting creative
thinking assignments to enhance
learning (04/20/2016)
Action Category: Teaching
Strategies

Semester and Year Assessment Conducted: 2014-15 (Fall
2014)
Standard Met? : Standard Met
Overall student achievement on this assessment was at
75.5%. A pool of 30 students completed this comprehensive
assessment. The assignment required processing
transactions, journalizing in a General Journal, posting in a
General Ledger, and proving the work with a trial balance.
This effort was followed by processing end-of-period
adjustments, preparing financial statements, and closing.
(12/01/2015)
Faculty Assessment Leader: D. Pahl

Action: As with SLOs 1 & 2,
Continue presenting creative
thinking assignments to enhance
learning (04/20/2015)
Action Category: Teaching
Strategies
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Course SLOs

Assessment Method
Description

Results

Actions

trial balance, closing journal entries,
and an end of year balance sheet.
Standard and Target for Success: It
is expected that student will score at
70% or above on this SLO
Project - Sample questions test
Semester and Year Assessment Conducted: 2018-19 (Fall
questions and sample assessment
2018)
Standard Met? : Standard Met
definition problem:
A pool of 33 students achieved an overall average of 81% on
this assessment. 70% of the student pool scored at 70% or
In an end-of-term comprehensive
better. This objective of this project it to give students an
project students review source
insight into the full accounting cycle – start to finish. As
transactions and follow the
such, it fully satisfies the SLO requirement by requiring an
accounting cycle by:
understanding of each step in the cycle. (02/28/2019)
Faculty Assessment Leader: D. Pahl
Journalizing all transactions in a
general Journal
Posting to a General Ledger
Preparing a Trial Balance
Adjusting for usage, expiration, and
depreciation
Producing Financial Statements
Closing for the end of a Fiscal Period
Preparing a Post Close Trial Balance
Standard and Target for Success: It
is expected that 70% of students will
score 70% or higher on this SLO

01/23/2020
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Action: Continue the development
of understanding of the
accounting cycle by way of critical
thinking assessments including
quizzes and homework.
(11/21/2020)
Action Category: Teaching
Strategies
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ECC: BUS 14:Marketing
Course SLOs
SLO #3 Marketing Mix - Articulate
the principles of product
development, pricing decisions,
distribution options, and promotional
strategies; their importance to
consumers; and how they integrate to
create a total product offering.
Course SLO Status: Active
Course SLO Assessment Cycle: 201415 (Fall 2014), 2014-15 (Spring 2015),
2015-16 (Fall 2015), 2018-19 (Fall
2018)
Input Date: 11/25/2013

01/23/2020

Assessment Method
Description

Results

Actions

Project - Students developed an
integrated advertising campaign for
a business of their choosing, which
integrated all concepts from the
course into a single plan.
Standard and Target for Success:
75% of students will score a 70% or
above on the Project

Semester and Year Assessment Conducted: 2014-15 (Fall
2014)
Standard Met? : Standard Met
Across 3 sections, 95% of students scored above 75%.

Action: Develop a standard
individual assessment tool for
each of the three SLOs.
(09/01/2015)
Action Category: SLO/PLO
Assessment Process

Multiple Assessments - Students in
sections of the course were assessed
using either an objective exam or a
project, depending on the course
section.
Standard and Target for Success:
75% of students will score a 70% or
above on the Project

Semester and Year Assessment Conducted: 2015-16 (Fall
2015)
Standard Met? : Standard Met
Across 3 sections, 78% of students scored above 70%. The
SLO assesses students’ understanding of the marketing mix,
and how products are developed, promoted, priced, and
distributed to meet consumer needs. Success here
demonstrates students’ ability to integrate the aspects of
the marketing mix into an offering that is attractive to
consumer and meets their specific needs. There was a drop
in the achievement rate over the last assessment period.
This could be attributed to the improvement of the rigor of
the assessment in all sections, which was suggested in a
previous assessment round. (01/01/2016)
Faculty Assessment Leader: J. Troesh

The assessment showed that students met the SLOs at a
very high rate. This success rate suggests a need to improve
the rigor of the assessment. Before that can be done,
however, a standardized assessment will need to be created
to provide an equivalent baseline across all sections.
(02/04/2015)
Faculty Assessment Leader: J. Troesh
Faculty Contributing to Assessment: P. Nagpal
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Action: Continue discussion of a
potential standard individual
assessment tool for the course
and determine the
appropriateness of this.
(09/01/2016)
Action Category: SLO/PLO
Assessment Process
Follow-Up: The last assessment
cycle provided an action plan on
development of a single standard
assessment tool. The
development of a single tool
presented more challenges than
expected due to differences in
instructor teaching styles and
assessment methodologies.
Although discussions have begun
about the development of the
tool, additional discussion will
need to be had between faculty
teaching the course.
(01/25/2016)
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Course SLOs

Assessment Method
Description

Project Team Project Presentation
In teams, students select a product
and brand of their choice. Each team
will research and analyze the
product’s existing marketing mix and
environmental forces impacting
components of the marketing mix,
primarily the product, price,
distribution and promotions. Based
on a SWOT analysis and competitive
analysis, each team will compose
and present a Marketing Plan that
addresses opportunities
encompassed in a brand strategy
and provide recommend updates to
01/23/2020

Results

Actions

Semester and Year Assessment Conducted: 2014-15
(Spring 2015)
Standard Met? : Standard Met
Across 3 sections, 81% of students scored above 70%. The
SLO assesses students’ understanding of the marketing mix,
and how products are developed, promoted, priced, and
distributed to meet consumer needs. Success here
demonstrates students’ ability to integrate the aspects of
the marketing mix into an offering that is attractive to
consumer and meets their specific needs. There was a drop
in the achievement rate over the last assessment period.
This could be attributed to the improvement of the rigor of
the assessment in some sections, which was suggested in
the last assessment round. (09/01/2015)
Faculty Assessment Leader: J. Troesh
Faculty Contributing to Assessment: M. SomdeCerff,
X.Miranda

Action: Continue discussion of a
potential standard individual
assessment tool for the course
and determine the
appropriateness of this.
(09/01/2016)
Action Category: SLO/PLO
Assessment Process
Follow-Up: The last assessment
cycle provided an action plan on
development of a single standard
assessment tool. The
development of a single tool
presented more challenges than
expected due to differences in
instructor teaching styles and
assessment methodologies.
Although discussions have begun
about the development of the
tool, additional discussion will
need to be had between faculty
teaching the course.
(09/17/2015)

Semester and Year Assessment Conducted: 2018-19 (Fall
2018)
Standard Met? : Standard Met
Marketing Project: Marketing Plan results, 100% of the 28
of the students that participated achieved a score of 70% or
better. This data suggests that students were able to
comprehend and explain the concept of the marketing mix
and articulate the principles of product development,
pricing, distribution, and promotional strategies to
consumers in order to develop a product offering in their
written and oral presentation. (02/28/2019)
Faculty Assessment Leader: J. Mufich
Faculty Contributing to Assessment: Y. Chau

Action: Management/Marketing
faculty need to re-evaluate
assessment to ensure students
understand the core requirements
of the marketing mix.
(12/18/2019)
Action Category: Teaching
Strategies
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Course SLOs

Assessment Method
Description

Results

Actions

the marketing mix for the product
and brand they selected. As part of
formulating the Marketing Project,
the teams answer sets of questions
that comprise of building blocks to
their Marketing Plan. By having
students submit their research and
detailed analysis of their chosen
product and brand as they progress
in developing their Marketing Plan,
the instructor would guide students
to a better understanding of how
topics covered during the semester
are integrated and interrelated
within their Marketing Plan. In
addition, each team will present to
the class a 15 to 20 minutes
presentation of their Marketing Plan
with details of their subject product
and brand’s marketing mix using
power point slides and answer
questions from classmates and the
Instructor.
Standard and Target for Success: It
is expected that 70% of students will
score 70% or above on this SLO.

01/23/2020
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ECC: BUS 22:Human Relations in Organizations
Course SLOs
SLO #2 Compare Psychological and
Sociological Theories - Compare and
contrast the theories of popular
behavioral scientists, such as
Abraham Maslow, Eric Burne,
Frederich Herzberg, Victor Vroom,
Douglas McGregor, B.F. Skinner,
David McClelland, and W. Edwards
Deming as they apply to organizations
and the workplace.
Course SLO Status: Active
Course SLO Assessment Cycle: 201516 (Fall 2015), 2018-19 (Fall 2018)
Input Date: 08/31/2015

Assessment Method
Description

Results

Actions

Exam/Test/Quiz - The assessment
was completed based on exam
results which covered the topics
mentioned above.
Standard and Target for Success: It
is expected that 70% of the students
will score 70% or above on the
assessment for this SLO.

Semester and Year Assessment Conducted: 2015-16 (Fall
2015)
Standard Met? : Standard Met
SLO #
Total # of Students # Students Who
Scored > 70%
# Students Who
Scored < 70%
% Scores 70% or
Higher
2
61
45
16
74%

Action: Assess the SLOs earlier in
the semester as soon as the
material is covered (04/25/2016)
Action Category: SLO/PLO
Assessment Process

SLO 2 Based on the observed data, an aggregate total of
74% of the students demonstrated either “Satisfactory” or
Above Satisfactory” level mastery of human relations in
organizations principles at the end of the course. Students
are able to identify the theories of popular behavioral
scientists, such as Abraham Maslow, Eric Burne, Frederich
Herzberg, Victor Vroom, Douglas McGregor, B.F. Skinner,
David McClelland, and W. Edwards Deming as they apply to
organizations and the workplace. (12/20/2015)
Faculty Assessment Leader: X. Miranda
Exam/Test/Quiz - Students
complete an exam which tests
knowledge and application of
behavioral science theories related
to motivation, perception, conflict,
attitudes, values, and other
interacting variables of human
behavior.
Standard and Target for Success:
75% of students will score a 70% or
above on the assessment.

01/23/2020

Semester and Year Assessment Conducted: 2018-19 (Fall
2018)
Standard Met? : Standard Met
22 out of 27 students who took the assessment scored
above 70% -- a success rate of 81%. The SLO assesses
students’ understanding and application of behavioral
science theories and concepts. The target was met, at a
higher rate than last assessment round. Faculty currently
use a standardized assessment, although the assessment is
not comprehensive due to the large number of theories
presented. (02/14/2019)
Faculty Assessment Leader: J. Escalante Troesh
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Action: Continue to track
assessment success rates of the
individual assessment tool to
determine how the change
impacts success over time.
(09/01/2020)
Action Category: SLO/PLO
Assessment Process
Follow-Up: Success rate has
improved since last assessment
cycle, although this improvement
is based on a single section’s
improvement and may not be
representative. (02/25/2019)
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ECC: BUS 25:Introduction to Business
Course SLOs
SLO #1 Economic Indicators Students will demonstrate their
understanding of how economics
affect a business and the various
economic indicators.
Course SLO Status: Active
Course SLO Assessment Cycle: 201415 (Fall 2014), 2015-16 (Spring 2016),
2018-19 (Fall 2018), 2020-21 (Fall
2020)
Input Date: 11/25/2013

Assessment Method
Description

Results

Actions

Exam/Test/Quiz - A quiz or exam
that evaluated students'
understanding of economic
indicators was administered.
Standard and Target for Success: It
is expected that 80% of the students
will score 70% or higher on the quiz
or exam.

Semester and Year Assessment Conducted: 2018-19 (Fall
2018)
Standard Met? : Standard Met
SLO #
Total # of Students # Students Who Scored > Or =
70%
% Scores 70% or Higher
1
262
234
89%

Related Documents:
Business 25 Economic Indicators
SLO 1 Quiz.docx

Based on the observed data, a total of 85% of the students
demonstrated either “Satisfactory” level (70%) or “Above
Satisfactory” level (greater than 70%) mastery principles
that demonstrate their understanding of organizational
structures.
(01/25/2019)
Faculty Assessment Leader: M. Som de Cerff
Faculty Contributing to Assessment: J. Mufich, X. Miranda,
J. Escalante Troesh, L. Alford

Action: Continue to introduce
current events that coincide with
economic concepts. This will
enable the students to apply the
classroom learning to what is
currently going on in the global
market place. (12/01/2020)
Action Category: Teaching
Strategies

Exam/Test/Quiz - The assessment
was completed based on an exam,
test, and/or quiz.
Standard and Target for Success: It
01/23/2020

Semester and Year Assessment Conducted: 2014-15 (Fall
2014)
Standard Met? : Standard Met
Across four sections, 83% of the students scored 70% or
higher on the quiz/exam that evaluated their understanding
of economic indicators. This result exceeds the target of
80% and demonstrates students are effectively learning the
economic concepts in Business 25. (02/01/2015)
Faculty Assessment Leader: M. SomdeCerff
Faculty Contributing to Assessment: P. Nagpal
Related Documents:
Business 25 Economic Indicators SLO 1 Quiz.docx

Action: Continue to stay current
with rapidly changing economic
metrics to ensure students’
understanding is relevant.
(12/01/2015)
Action Category: Teaching
Strategies
Action: Develop standard
assessment tool (quiz/test
questions) for all five SLOs to
ensure consistency across all
sections of Business 25.
COMPLETED 2/1/15 (02/01/2015)
Action Category: SLO/PLO
Assessment Process

Semester and Year Assessment Conducted: 2015-16
(Spring 2016)
Standard Met? : Standard Met
SLO #
Total # of Students # Students Who Scored > 70%

Action: Continue to introduce
current events that coincide with
economic concepts. This will
enable the students to apply the

Generated by Nuventive Improve

Page 7 of 10

Course SLOs

Assessment Method
Description

Results

is expected that 70% of the students
will score 70% or above on the
assessment for these SLO’s.

# Students Who Scored < 70%
Higher
1
164
145
19

Actions
% Scores 70% or
88%

Based on the assessment data, an aggregate total of 88% of
the students demonstrated their understanding of how
economics affect a business and the various economic
indicators. Students were able to identify and interpret how
economic indicators affect a business enterprise.
(05/20/2016)
Faculty Assessment Leader: M. Som de Cerff
Faculty Contributing to Assessment: X. Miranda, K. Green,
K. Everett
SLO #2 Organizational Structures Students will explain how a business
is organized by applying
organizational models.
Course SLO Status: Active
Course SLO Assessment Cycle: 201415 (Fall 2014), 2014-15 (Spring 2015),
2015-16 (Spring 2016), 2018-19 (Fall
2018), 2020-21 (Fall 2020)
Input Date: 11/25/2013

Exam/Test/Quiz - A quiz or exam
that evaluated students'
understanding of organizational
structures was administered.
Standard and Target for Success: It
is expected that 80% of the students
will score 70% or higher on the quiz
or exam.

Semester and Year Assessment Conducted: 2018-19 (Fall
2018)
Standard Met? : Standard Met
SLO #
Total # of Students # Students Who Scored > Or =
70%
% Scores 70% or Higher
2
287
246
85%

Related Documents:
Business 25 Org Structures SLO 2
Quiz.docx

Based on the observed data, a total of 85% of the students
demonstrated either “Satisfactory” level (70%) or “Above
Satisfactory” level (greater than 70%) mastery principles
that demonstrate their understanding of organizational
structures.
(01/25/2019)
Faculty Assessment Leader: M. Som de Cerff
Faculty Contributing to Assessment: J. Mufich, X. Miranda,
J. Escalante Troesh, L. Alford

classroom learning to what is
currently going on in the global
market place. (09/01/2017)
Action Category: Teaching
Strategies

Action: Continue to draw on
students’ experience by
integrating organizational
concepts with real business
examples. This will support
student learning and assist
students in applying academic
concepts. (12/01/2020)
Action Category: Teaching
Strategies

Semester and Year Assessment Conducted: 2014-15
(Spring 2015)
Standard Met? : Standard Met
Of the 107 students who completed the assessment, 87%
achieved 70% or higher. The results reflect a total of four
sections of Business 25 and successful student learning
related to organizational models. (09/04/2015)
Faculty Assessment Leader: M. SomdeCerff
Faculty Contributing to Assessment: K. Green
01/23/2020
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Course SLOs

Assessment Method
Description

Results

Actions

Related Documents:
Business 25 Org Structures SLO 2 Quiz.docx
Semester and Year Assessment Conducted: 2014-15 (Fall
2014)
Standard Met? : Standard Met
Across four sections, 82% of the students scored 70% or
higher on the quiz/exam that evaluated their understanding
of organizational structures. This result exceeds the target
of 80% and demonstrates students are effectively learning
the concept. (02/01/2015)
Faculty Assessment Leader: M. SomdeCerff
Faculty Contributing to Assessment: P. Nagpal

Action: Draw from student’s
personal work experience and
incorporate a
discussion about how the
companies students work for are
organized. This would enable the
students to apply classroom
knowledge to current real life
work situations. This could be
achieved by breaking into small
groups and having the students
discuss their individual work
experiences, and then having each
group share their experiences with
the entire class. (01/15/2016)
Action Category: Teaching
Strategies
Action: Instructors should
continue to find innovative
methods to engage and stimulate
student learning including group
activities and interactive case
studies.
(12/15/2015)
Action Category: Teaching
Strategies
Follow-Up: On Fall 2015 Flex Day,
management instructors met and
discussed current methods being
used to engage students. Group
activities and case studies are
being used to teach this course.
SLO results demonstrate student
learning is exceeding the
expected standard. (10/09/2015)
Action: Develop standard

01/23/2020
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Course SLOs

Assessment Method
Description

Results

Actions
assessment tool (quiz/test
questions) for all five SLOs to
ensure consistency across all
sections of Business 25.
COMPLETED 2/1/15 (02/01/2015)
Action Category: SLO/PLO
Assessment Process

Exam/Test/Quiz - The assessment
was completed based on an exam,
test, and/or quiz.
Standard and Target for Success: It
is expected that 70% of the students
will score 70% or above on the
assessment for these SLO’s.

Semester and Year Assessment Conducted: 2015-16
(Spring 2016)
Standard Met? : Standard Met
SLO #
Total # of Students # Students Who Scored > 70%
# Students Who Scored < 70%
% Scores
70% or Higher
2

129*

121

8

93%

* Assessment data from K. Everett was not submitted for
SLO #2.
(05/20/2016)
Faculty Assessment Leader: M. Som de Cerff
Faculty Contributing to Assessment: X. Miranda, K. Green,
K. Everett

01/23/2020
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Action: Draw from students’
personal work experiences and
discuss about how the companies
they work for are organized. This
could be achieved by breaking into
small groups and having the
students discuss their individual
work experiences, and then having
each group share their
experiences with the entire class.
(09/01/2017)
Action Category: Teaching
Strategies
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